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Visitor Tracking Study

This report is based on 2,655 internet and in-person 
surveys of out-of-county guests who stayed at beach 
communities across Walton County and with visitors at 
various locations along the beaches between January 
2025 and December 2025.

METHODOLOGY
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4,586,000 3,497,200 $3,928,943,400

TOTAL 

VISITORS

ROOM 

NIGHTS
DIRECT 

SPENDING

4.1%vs. CY2024

$4,712,547,800

ECONOMIC 

IMPACT

OCCUPANCY ADR RevPAR

$$ $$

vs. CY2024 0.0%

48.3% $354.10 $171.03

3.0% 5.4% 4.6%

0.7% 0.7%

TDT

$

$61,444,321

2.7%



STUDY OBJECTIVES: MAP THE VISITOR JOURNEY

6

Pre-Visit
Travel Party 

Profile
Trip 

Experience
Post-Trip 
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¢Ƙƛǎ ǊŜǇƻǊǘ ƛǎ ƻǊƎŀƴƛȊŜŘ ŀƭƻƴƎ ǘƘŜ ǾƛǎƛǘƻǊΩǎ ƧƻǳǊƴŜȅ ŀǎ ǎƘƻǿƴ ōŜƭƻǿΦ 



VISITOR JOURNEY: ECONOMIC IMPACT
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Pre-Visit
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Profile
Trip 

Experience
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Economic 
Impact on 

Destination

¢ƘŜ ōƻǘǘƻƳ ƭƛƴŜ ƛǎ ǘƘŜ ŜŎƻƴƻƳƛŎ ƛƳǇŀŎǘ ƻŦ ǘƘŜ ǾƛǎƛǘƻǊΩǎ ƧƻǳǊƴŜȅΣ ǎƻ ǿŜ ǎǘŀǊǘ ǘƘŜǊŜΦ



ECONOMIC IMPACT OF VISITATION

8

4.57M
VISITORS

from last year

4.1% $3.23B
DIRECT SPENDING

from last year

5.4% $243.4M
STATE & LOCAL TAXES

from last year

4.6%$4.71B
ECONOMIC IMPACT

from last year

4.6%

ÅWith over 4.5M visitors this year, total visitor spending exceeded $3.23B
ÅFlat occupancy and a slight increase in ADR led to a tempered increase in RevPAR 

and TDT.
ÅThe total number of visitors decreased due to a decrease in the units available (-

2.1%) and an increase in length of stay.
ÅRoom nights decreased by 3.3% due to a decrease in the number of units available.
ÅDirect spending and economic impact of tourism were down year-over-year due to a 

decrease in the numbers of visitors, as well as decreases in shopping, entertainment, 
and restaurant spending.
ÅWhile overall spending was down, there was a 1.9% increase in travel party spending.

4.5m

+20.1%
5.4m

-1.2%
5.3m

-2.5%
5.2m -7.5%

4.8m
-4.1%
4.6m

2020 2021 2022 2023 2024 2025

Visitors



ECONOMIC IMPACT OF VISITATION CONT.
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$8.8m$8.2m

$10.8m$10.6m
$9.3m

$10.4m

$3.7m

$15.9m

$16.9m
$16.4m

$16.8m
$17.4m

$19.1m

$28.5m

$30.4m

$28.8m
$29.2m$29.6m

$3.1m$4.0m
$4.5m

$4.6m

$4.6m $4.1m
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Fall Spring Summer Winter

TDT Collections

3.50M
ROOM NIGHTS

from last year

3.0% $60.9M
NET TAX BENEFIT

$1,772
HOUSEHOLD TAX SAVINGS

61.8%
Paid visitors made up

of all visitors

2.84M
resulting in

visitors staying in paid 
accommodations

$3.13B
and equated to

in direct spending from visitors 
staying in paid accommodations

$61,444,321
generating

in TDT collections from paid 
visitors Fall Spring Summer Winter



AVERAGE 
DAILY RATE

REVENUE PER 
AVAILABLE ROOM

HOTELS2
VACATION RENTALS3

OCCUPANCY

COMBINED

AVERAGE 
DAILY RATE

REVENUE PER 
AVAILABLE ROOM

OCCUPANCY

AVERAGE 
DAILY RATE

REVENUE PER 
AVAILABLE ROOM

OCCUPANCY

0.4 %

0.0 %

TOURISM SNAPSHOT: LODGING METRICS1
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54.1% $199.64 $108.04 45.3% $381.33 $173.58

48.3% $354.10 $171.03

vs. 2024 0.8 % 4.8% 0.7%5.6% 0 .4%

0.7%0.7%

1Airbnb (effective April 30, 2025) and Vrbo 

(effective May 30, 2025) have updated how rates 

are quoted through their platforms. The ADR now 

includes cleaning fees, platform service fees, and 

applicable discounts (e.g., weekly or monthly stay 

discounts). Therefore, the ADR of vacation rentals 

may appear inflated in YOY comparisons now that 

Key Data is capturing the inclusive price (excluding 

taxes) rather than the base accommodation rate. 

2 Source: Smith Travel Research.
3 Source: Key Data



TYPICAL PERFORMANCE RANGE OF ACCOMMODATIONS
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49.8%

61.3%
56.0%

52.0%
48.3% 48.3%

2020 2021 2022 2023 2024 2025

Occupancy

$292

$359

$413
$384

$352 $354

2020 2021 2022 2023 2024 2025

ADR

$145

$220
$231

$200

$170 $171

2020 2021 2022 2023 2024 2025

RevPAR

The blue shaded band on each graph represents the 
typical performance range for each metric. This range 
provides a baseline for what stable, expected performance 
looks like across the period. Data points falling outside the 
band, most notably during 2020, 2021, and 2022 reflect 
the outsized impact of pandemic-related disruption on 
property performance. 



DIRECT SPENDING OVER TIME & CY2025 BY CATEGORY
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SPENDING

Accommodations
$1.45b

Restaurants
$827.9m

Groceries
$423.5m

Shopping
$624.8m

Entertainment
$259.1m

Transportation
$261.7m

Other
$78.2m

$3.60b

+35.0%
$4.85b

+0.7%
$4.89b

-1.9%
$4.79b

-13.3%
$4.15b -5.4%

$3.93b

2020 2021 2022 2023 2024 2025

Direct Spending



JOBS & WAGES SUPPORTED 
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The economic impact analysis process has been updated to align with current IMPLAN data models. As a 
result, previous years' figures have been revised using the updated methodology. IMPLAN models are based 
on government data sources (e.g., BEA, BLS, Census, etc.) that lag behind ǘƘƛǎ ǊŜǇƻǊǘΩǎ ŎŀƭŜƴŘŀǊ ȅŜŀǊΣ 
therefore future updates may occur as newer datasets become available. This Economic Impact analysis 
accounts for leakage outside of Walton County (i.e., the cost of wholesale and retail trade services that do 
ƴƻǘ ŎƻƴǘƛƴǳŜ ǘƻ ŎƛǊŎǳƭŀǘŜ ǿƛǘƘƛƴ ǘƘŜ ŎƻǳƴǘȅΩǎ ŜŎƻƴƻƳȅύΦ

29,450
JOBS SUPPORTED

$1.22B
WAGES SUPPORTED

34,100 30,700 28,600
22,910 21,070

12,200
11,600

11,000

9,020
8,380

2021 2022 2023 2024 2025

Jobs Supported by Tourism in Walton County 

Direct Jobs Indirect+Induced Jobs

156

AN ADDITIONAL WALTON 
COUNTY JOB IS 

SUPPORTED BY EVERY

VISITORS



Visitors to Walton County in CY2025 
generated a net tax benefit of 

$60,900,400
to Walton County government

NET TAX BENEFIT1

1 Visitors contribute revenue to Walton County government via taxes and user fees. 
Visitors, by using county services and infrastructure, cost Walton County government 
money. The net tax impact of local government revenue for visitors less the cost of 
servicing visitors is $60,900,400.

14



Visitors to Walton County save local 
residents

$1,772
in local taxes per household each year.

HOUSEHOLD TAX SAVINGS

1Revenue to Walton County government emanating from visitors ($214,717,987), less costs to 
Walton County government for servicing visitors ($153,817,563) results a net tax benefit to 
Walton County government ($60,900,424); spread across 34,362 households in Walton 
County translates to a savings of $1,772 per household in local and state taxes.

15



VISITOR PROFILEE 
SUMMARY
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CY2025 VISITOR PROFILE
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53 14%

Median Age First-time Visitor

$145,000 55%

Median Household Income Traveled with Children
under the age of 20

4.6 6.4

Travel Party Size Length of Stay



23%
22%

18%
17%

15%
15%
14%
14%
14%
13%

8%
6%
6%

4%
4%

2%
2%
2%
2%
1%
2%

Other social media accounts
Television

Rental agency
South Walton social media

Social media influencer
Online article

Magazine article
Magazine ad

Ad on a website
VisitSouthWalton.com

Travel blogs
Travel guide

Video streaming
Radio

Weather app
Billboard

Newspaper
Brochure

Audio streaming
AAA

Other

WALTON COUNTY PROMOTIONS1
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Base: 26% of visitors who recalled advertising

1Multiple responses permitted.

Insights:

» Over 1 in 4 visitors recalled seeing 
promotions for Walton County before their 
trip- an increase of 1% point compared to 
2024. 

» 9% of all visitors were influenced by ads and 
promotions to travel to Walton County, an 
increase of 2% points from 2024.



1 Rated on a scale from 1 to 10 where 10 is very important and 1 is not at all important.
2 Rated on a scale from 1 to 10 where 10 is excellent and 1 is poor.
3 GAP equals the difference between the importance of an attribute and the rating of WC on that attribute.
CƻǊ ŜȄŀƳǇƭŜΣ ŀ ά.ŜŀǳǘƛŦǳƭ ōŜŀŎƘŜǎ ŀƴŘ ŎƭŜŀǊ ǿŀǘŜǊέ ƛǎ ŜȄǘǊŜƳŜƭȅ ƛƳǇƻǊǘŀƴǘ ǘƻ ǾƛǎƛǘƻǊǎ ǿƛǘƘ ŀ ǎŎƻǊŜ ƻŦ фΦтΦ ±ƛǎƛǘƻǊǎ ǊŀǘŜŘ WC 
as 9.4 on its beaches. Hence, the GAP is -0 .3.

VACATION ATTRIBUTE IMPORTANCE1 VS. RATINGS2
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GAP3

-0.3

-0.5

-0.5

-0.9

Insights:

» ά{ŜƴǎŜ ƻŦ ǎŜŎƭǳǎƛƻƴέ ǊŜŎŜƛǾŜŘ ǘƘŜ ƭƻǿŜǎǘ 
score in the GAP analysis between 
importance to visitors and the rating 
they gave Walton County. 

» /ƻƴǎƛǎǘŜƴǘ ǿƛǘƘ ²ŀƭǘƻƴ /ƻǳƴǘȅΩǎ ōǊŀƴŘΣ 
άōŜŀǳǘƛŦǳƭ ōŜŀŎƘŜǎ ŀƴŘ ŎƭŜŀǊ ǿŀǘŜǊέ 
ranked highest in both importance and 
visitor ratings.

9.7

9.6

9.3

8.7

9.4

9.1

8.8

7.8

Beautiful beaches and
clear water

Sense of comfort and
safety

Total relaxation

Sense of seclusion

Importance Ratings

Beautiful beaches and clear water

Sense of comfort and safety

Total relaxation

Sense of seclusion



ORIGIN OF CY2025  VISITORS
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REGION STATE

Southeast 67.9% Georgia 13.1%

Midwest 19.9% Tennessee 12.8%

West 5.0% Texas 12.3%

Florida 4.0% Alabama 10.6%

Northeast 2.1% Mississippi 7.7%

International 1.1% Louisiana 5.1%

Insights:

» Nearly 7 in 10 visitors to Walton 
County are from the Southeast, 
not including Florida. 

» Nearly half of visitors are from 
Georgia, Tennessee, Texas, or 
Alabama.

» Notable year-over-year increases 
in visitor share from origin states 
include: Illinois (+0.8% points), 
Missouri (0.8% points), Minnesota 
(+0.8%), and Wisconsin (+0.7%).



ORIGIN OF CY2025  VISITORS
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Insights:

» Over 1 in 3 visitors are from the 
Atlanta, Nashville, Dallas-Fort Worth, 
Birmingham, Houston, or Memphis 
markets.

» Notable year-over-year increases in 
visitor share from origin markets 
include: Jackson, TN (+0.8% points), 
Greenville-Spartanburg-Ashville 
(+0.8%), and Indianapolis (0.7%).



TRAVEL PARTY EXPENDITURES1
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Spending Category1 Average Daily 
Expenditure

Total Trip 
Expenditure

Accommodations $265 $1,679

Restaurants $133 $852

Groceries $65 $411

Shopping $100 $638

Entertainment $42 $269

Transportation $44 $279

Other $13 $83

Total $662 $4,211
1 Includes overnight visitors and day trippers.

» The typical travel party spends $662 
($680 in 2024) a day while in Walton 
County.

» The typical travel party spends a total of 
$4,211 ($4,131 in 2024) while visiting 
Walton County.



SATISFACTION METRICS
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9.2

Highly Rated

Visitors gave Walton County a
rating of 9.2 out of 10 (consistent 
with 2024) as a place to vacation

76%

Definitely Return

76% of visitors said they would 
definitely return to Walton County

5%

UNCERTAIN ABOUT RETURNING

5% of visitors were uncertain of 
whether they would return or not

Those who were uncertain about 
returning to Walton County gave 
the following reasons:

1. Too expensive 

2. Too crowded

3. Parking was a problem

Reason for uncertainty about 
returning to Walton County should 
be interpreted cautiously due to 
the small sample size answering the 
question.



VISITOR DESCRIPTIONS OF WALTON COUNTY
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"Some of the best beaches & white sugar 
sand in the U.S. and much more convenient 

to visit than the Caribbean for quick 
ƎŜǘŀǿŀȅǎΦά

ά¢ƘŜ IŀƳǇǘƻƴǎ ƻŦ ǘƘŜ {ƻǳǘƘΦ ¢ƻƻ ƎƻƻŘ ǘƻ ōŜ 
true - the epitome of clean, safe, friendly, 
ŎƻǳǊǘŜƻǳǎΣ ōŜŀǳǘƛŦǳƭΣ ŀƴŘ ǊŜƭŀȄƛƴƎΦέ

"It feels like belonging to a hidden coastal 
ŎƻƳƳǳƴƛǘȅ ǊŀǘƘŜǊ ǘƘŀƴ Ƨǳǎǘ ǾƛǎƛǘƛƴƎ ŀ ōŜŀŎƘΦά



YEARLY 
COMPARISONS
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VISITOR PROFILE
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1 Visitors staying 30 days or fewer.

Visitor Metrics 2024 2025

Travel party 4.7 4.6

Kids <20 52% 55%

Median age 53 53

Estimated median household income $147,200 $145,000

Drove 74% 74%

Nights spent1 6.1 6.4

Direct expenditures (travel party for entire trip) $4,131 $4,211

1st time visitor 13% 14%

10+ visits to Walton County 37% 34%
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VISITOR ORIGIN

Top Origin States 2024 2025

Georgia 14.1% 13.1%

Tennessee 14.7% 12.8%

Texas 11.1% 12.3%

Alabama 11.7% 10.6%

Mississippi 7.8% 7.7%

Louisiana 5.2% 5.1%

Florida 4.5% 4.0%

Origins - Regions 2024 2025

Southeast 69.4% 67.9%

Midwest 17.7% 19.9%

West 4.8% 5.0%

Florida 4.5% 4.0%

Northeast 2.1% 2.1%

International 1.5% 1.1%



TRIP EXPERIENCE
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Top Visitor Activities 2024 2025

Beach 91% 90%

Restaurants 88% 89%

Relax and unwind 80% 81%

Shopping 72% 73%

Family time, reading, cooking 66% 64%

Biking, running 51% 53%

Water sports 31% 38%

Golf or tennis 27% 25%

Bars, nightclubs 24% 24%

Special events 22% 23%

Hiking, nature walks, eco tours 19% 21%

Attractions 18% 21%

State parks 14% 16%

Spas 9% 8%

Art galleries, museums, cultural events 8% 8%

Dune lakes 8% 8%

Business meetings, conferences 2% 3%

Other 2% 2%



TRIP PLANNING
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1 10-point scale with 10=Excellent & 1=Poor.
2 21% used the online version & 5% used the print version.

Visitor Metrics 2024 2025

Will return to Walton County 95% 95%

Rating for overall experience1 9.2 9.2

Viewed Visitors Guide2 21% 26%2

Planned trip 6+ months out 24% 21%

Used VisitSouthWalton.com 12% 12%

Used м ƻŦ мс ōŜŀŎƘŜǎΩ ǿŜōǎƛǘŜǎ15% 15%

Use ǘƘŜ ǘŜǊƳ ά{ƻǳǘƘ ²ŀƭǘƻƴέ11% 12%



DETAILED 
FINDINGS
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VISITOR JOURNEY: ECONOMIC IMPACT
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ECONOMIC IMPACT1
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Visitor Metrics 2021 2022 2023 2024 2025

All visitors2 5,365,500 5,303,300 5,170,700 4,782,600 4,586,000

Direct expenditures $4,854,067,200 $4,886,893,300 $4,792,254,400 $4,152,879,200 $3,928,943,400

Economic impact $5,989,283,200 $6,055,131,800 $5,684,880,200 $4,938,824,400 $4,712,547,800

Room nights 3,743,900 3,691,300 3,713,200 3,607,200 3,497,200

TDT collections $59,246,775 $62,676,644 $60,088,287 $59,836,937 $61,444,321

Occupancy 61.3% 56.0% 52.0% 48.3% 48.3%

Room rate $359.15 $413.29 $384.06 $351.66 $354.10

RevPAR $220.16 $231.44 $199.71 $169.85 $171.03

Direct jobs created 34,100 30,700 28,600 22,910 21,070

Total jobs 46,300 42,300 39,600 31,930 29,450

Wages paid $1,761,468,300 $1,567,203,200 $1,612,515,900 $1,287,199,500 $1,222,591,000

Data sources: Walton County government, properties in Walton County that rent to visitors, Key Data, and visitor and property surveys by Downs & 
St. Germain Research.

1 The economic impact analysis process has been updated to align with current IMPLAN data models. As a result, previous years' figures have been 
revised using the updated methodology. IMPLAN models are based on government data sources (e.g., BEA, BLS, Census, etc.) that lag behind this 
ǊŜǇƻǊǘΩǎ ŎŀƭŜƴŘŀǊ ȅŜŀǊΣ ǘƘŜǊŜŦƻǊŜ ŦǳǘǳǊŜ ǳǇŘŀǘŜǎ Ƴŀȅ ƻŎŎǳǊ ŀǎ ƴŜǿŜǊ ŘŀǘŀǎŜǘǎ ōŜŎƻƳŜ ŀǾŀƛƭŀōƭŜΦ ¢Ƙƛǎ 9ŎƻƴƻƳƛŎ LƳǇŀŎǘ ŀƴŀƭȅǎƛǎ accounts for leakage 
outside of Walton County (i.e., the cost of wholesale and retail trade services that do not continue to circulate within the couƴǘȅΩǎ ŜŎƻƴƻƳȅύΦ
2 Includes visitors staying with friends and relatives and in their own condos and timeshares and day visitors.



5-YEAR OVERVIEW ς TOURISM METRICS1
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5,365,500 5,303,300 5,170,700
4,782,600 4,586,000

2021 2022 2023 2024 2025

Visitors

3,743,900 3,691,300 3,713,200 3,607,200 3,497,200

2021 2022 2023 2024 2025

Room Nights

$4,854,067,200 $4,886,893,300 $4,792,254,400
$4,152,879,200 $3,928,943,400 

2021 2022 2023 2024 2025

$5,989,283,200 $6,055,131,800
$5,684,880,200

$4,938,824,400 $4,712,547,800 

2021 2022 2023 2024 2025

Economic ImpactDirect Spending

1 The economic impact analysis process has been updated to align with current IMPLAN 
data models. As a result, previous years' figures have been revised using the updated 
methodology. IMPLAN models are based on government data sources (e.g., BEA, BLS, 
/ŜƴǎǳǎΣ ŜǘŎΦύ ǘƘŀǘ ƭŀƎ ōŜƘƛƴŘ ǘƘƛǎ ǊŜǇƻǊǘΩǎ ŎŀƭŜƴŘŀǊ ȅŜŀǊΣ ǘƘŜǊŜŦƻǊŜ ŦǳǘǳǊŜ ǳǇŘŀǘŜǎ Ƴŀȅ 
occur as newer datasets become available. This Economic Impact analysis accounts for 
leakage outside of Walton County (i.e., the cost of wholesale and retail trade services that 
Řƻ ƴƻǘ ŎƻƴǘƛƴǳŜ ǘƻ ŎƛǊŎǳƭŀǘŜ ǿƛǘƘƛƴ ǘƘŜ ŎƻǳƴǘȅΩǎ ŜŎƻƴƻƳȅύΦ



TOURISM DEVELOPMENT TAX TRENDS: 2021 ς 2025 1
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$59,246,775 
$62,676,644 

$60,088,287 $59,836,937 $61,444,321 

TDT

2021 2022 2023 2024 2025

1TDT  collections for November and December 2024 
were disrupted by the transition to the new tax portal. 
Many accounts, including those of major companies, 
may have remitted in 2025, deflating 2024 TDT figures 
and inflating 2025 figures.



ACCOMMODATION METRIC TRENDS: 2021 ς 2025
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61.3%
56.0%

52.0%
48.3% 48.3%

Occupancy

2021 2022 2023 2024 2025

$359.15 

$413.29 
$384.06 

$351.66 $354.10 

ADR

2021 2022 2023 2024 2025

$220.16 $231.44 
$199.71 

$169.85 $171.03 

RevPAR

2021 2022 2023 2024 2025



JOBS FROM TOURISM TRENDS1: 2020 ς 2025
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34,100
30,700 28,600

22,910 21,070

12,200

11,600
11,000

9,020
8,380

2021 2022 2023 2024 2025

Jobs Supported by Tourism in Walton County 

Direct Jobs Indirect+Induced Jobs

1 The economic impact analysis process has been updated to align with 
current IMPLAN data models. As a result, previous years' figures have been 
revised using the updated methodology. IMPLAN models are based on 
government data sources (e.g., BEA, BLS, Census, etc.) that lag behind this 
ǊŜǇƻǊǘΩǎ ŎŀƭŜƴŘŀǊ ȅŜŀǊΣ ǘƘŜǊŜŦƻǊŜ ŦǳǘǳǊŜ ǳǇŘŀǘŜǎ Ƴŀȅ ƻŎŎǳǊ ŀǎ ƴŜǿŜǊ 
datasets become available. This Economic Impact analysis accounts for 
leakage outside of Walton County (i.e., the cost of wholesale and retail trade 
ǎŜǊǾƛŎŜǎ ǘƘŀǘ Řƻ ƴƻǘ ŎƻƴǘƛƴǳŜ ǘƻ ŎƛǊŎǳƭŀǘŜ ǿƛǘƘƛƴ ǘƘŜ ŎƻǳƴǘȅΩǎ ŜŎƻƴƻƳȅύΦ
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$1,761,468,300 

$1,567,203,200 $1,612,515,900 

$1,287,199,500 
$1,222,591,000 

Total Wages Paid

2021 2022 2023 2024 2025

1 The economic impact analysis process has been updated to align with current IMPLAN data models. As a result, 
previous years' figures have been revised using the updated methodology. IMPLAN models are based on 
ƎƻǾŜǊƴƳŜƴǘ Řŀǘŀ ǎƻǳǊŎŜǎ όŜΦƎΦΣ .9!Σ .[{Σ /ŜƴǎǳǎΣ ŜǘŎΦύ ǘƘŀǘ ƭŀƎ ōŜƘƛƴŘ ǘƘƛǎ ǊŜǇƻǊǘΩǎ ŎŀƭŜƴŘŀǊ ȅŜŀǊΣ ǘƘŜǊŜŦƻǊŜ 
future updates may occur as newer datasets become available. This Economic Impact analysis accounts for 
leakage outside of Walton County (i.e., the cost of wholesale and retail trade services that do not continue to 
ŎƛǊŎǳƭŀǘŜ ǿƛǘƘƛƴ ǘƘŜ ŎƻǳƴǘȅΩǎ ŜŎƻƴƻƳȅύΦ
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Category 2021 2022 2023 2024 2025

Accommodations1 $1,781,266,900 $1,913,198,700 $1,733,059,600 $1,492,544,300 $1,453,777,100 

Restaurants $902,896,600 $881,579,700 $968,461,000 $872,795,900 $827,910,300 

Shopping $990,284,800 $918,578,900 $906,838,900 $725,987,100 $624,762,000 

Groceries $371,583,600 $386,399,300 $451,698,800 $414,326,300 $423,471,800 

Transportation $322,282,300 $324,404,500 $329,674,100 $296,735,600 $261,721,400 

Entertainment $371,567,900 $344,140,900 $301,079,400 $257,504,700 $259,052,800 

Other $114,185,100 $118,591,300 $101,442,600 $92,985,300 $78,248,000 

Total $4,854,067,200 $4,886,893,300 $4,792,254,400 $4,152,879,200 $3,928,943,400
1Includes room rate, sales tax, tourist development tax, cleaning fees, resort fees, and services such as golf, spa, parking, etc., and some food charges that visitors do 
not differentiate from their room rate on their invoice.
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$1,453,777,100 

$827,910,300 

$624,762,000 

$423,471,800 

$261,721,400 $259,052,800 

$78,248,000 

Accommodations Restaurants Shopping Groceries Transportation Entertainment Other

37.0%


























































